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S2 Art Group Special Exhibition at New York ArtExpo 2005:
Introducing Post-Pop Artist Todd Goldman

NEW YORK (February 21, 2005) – S2 ART GROUP, LTD. introduces post-pop artist phenom Todd Goldman at Art Expo 2005 with the premier showing of his paintings and hand-signed lithographs in New York. Press event for the artist is Thursday, March 3 at 2pm at the S2 Art booth, #2222, Platinum Section. The artist is also available at the S2 Art booth Friday, March 4 at 2pm and Saturday, March 5 from 10am-2pm.
Goldman’s first major New York exhibition follows his incredibly outrageous major exhibitions of the artist’s “Stupid Factory” collection in Las Vegas August 2004 and Los Angeles January 2005; the irreverent “Anti-Valentines Day” exhibition scheduled for February 15, 2005 in Las Vegas; and a major premier Ft. Lauderdale exhibition scheduled for late February 2005.
Todd Goldman – who signs his art “Todd” – is an artist whose underground, cutting-edge characters strike a chord with tens of thousands of hip people of all ages the world over. Following Goldman’s 2004 contract signing with S2 Art Group for exclusive representation of his paintings and lithographs, Goldman has been working with the artisans at the S2 Atelier to create a body of artwork, including his now classic images “Boys Are Stupid. Throw Rocks at Them,” “Smoking Kills, but at Least You Look Cool,” and “Ex-Boyfriend.” Printed on an antique lithography press and published by S2 Art Group, Ltd., new images in the collection will be revealed at New York ArtExpo 2005, including “Sushi,” “Golddigger,” and “One Night Stand.”
The artist just completed his second book, Boys Are Stupid. Throw Rocks at Them (Workman Publishing), advance copies of which will be available at New York Artexpo. Goldman is also in negotiations for a daily comic strip and an animated movie based on his characters.

Influenced by the pop art movement and by artists like Andy Warhol, Keith Haring, Kenny Scharf and Roy Lichtenstein, Goldman has been described as a post-pop artist who blurs artificial distinctions between "good" and "bad" taste, between fine art and commercial art, and between high art and popular art.

When Carolyn Solomon, president of S2 Art Group, met Todd, she immediately recognized that his creative talent and his extraordinary feel for today’s “hip and cool” attitudes would combine to bring a fresh kind of art to the art collecting public. “Todd is a brilliant young artist who depicts situations most people only think of, but never say aloud – the painter softens the blow with his humorous approach to extreme situations. He is definitely not politically correct. His art causes viewers to laugh out loud. In today’s world, that’s a very rare accomplishment.”
On Exhibit: 
Paintings and limited-edition, hand-signed lithographs by Todd Goldman.

Date:
Press event Thurs., March 3, 2pm. Appearances Fri., March 4, 2pm and Sat., March 5, 10am-2pm.

Exhibition continues through Sun., March 6.
Location:
Booth #2222, New York ArtExpo 2005, Jacob K. Javits Center, 655 W. 34th St., NY, NY 10001

Contact:
Aimee Mitchell – S2 Art Group Dealer Division, 888-976-5666, x107.
For high res downloads of Todd’s work, phone 888.976.5666, x114 to access a password-protected website.
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